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1。  Preface

1.1 Position deinition

II ReaI Estate New Media Application IIis a professional core course with strong practicality in

the major of real estate operation and management, The goal is to enable students to

understand the current developrnent trend of new rnedia operations from the perspective of

nevv media operations` he|p students t(O Continuous|y improve their ski|ls` and enhance the

comprehensive co· mpetitiveness of new rnedia operations.TO enab|e students to have VVeibo

rnarketing` VVeChat rnarketing` cornrnunity operation。
 selfˉ rnedia operation, short video

rnarketing skills` proficient in new media irnage processing` new media Wolrd processing` new

rnedia audio` and video processing ski|ls` so as to build the overa|| operation of new rnedia

operations frame。

1,2 Instructional design

The overall design idea is to break the traditional subiect curricu|um mode with knowledge

irnparting as the rnain feature`transforrn it into a work task-centered curriculum teaching rnode`

adopt a case-based proiect teaching method`and through a large number of typical new media

operation and prornotion cases` Let students learn to cornplete the corresponding work tasks

from the content to the completion of speCific proieCts`and build relevant theoretical knowledge

and deve|op professiona|abi|ity,

The Content of the course highlights the training of studentsi professional ability, ·The

selection of theoretical knowledge is carried out closely around the needs of cornpleting work

tasks` fully considering the needs of higher vocational education for theoretical knowledge

learning`and integrating the knowledge`ski||s and attitudes of re|evant vocational qualification

certificates,Require,

The design of the project is guided by the new media medium,ln the teaching process`

through schoolˉ enterprise cooperation`the construction lof onˉcampus training bases and other

means`the combination of work and learning is adopted to fully deve|op learning resources and

provide students with rich practical oppc)rtunities, ln the teaching process`students can always

rnaintain a high level of autonc)m(Dus learning`bo|dly put forward their o)vvn ideas`and gradually

express their creativity into work tasks,The evaluation adopts the rnethod of cornbining process
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evaluation and result evaluation`and focuses on evaluating students.professional ability through

the cornbination of theory and practice。

The course introduces numerous new rnedia operation and pronnotion cases to deeply

ana|yze the characteristics、 skills`strategies`rnodes and functions of neⅥ
`rnedia operation and

prolmotion,The course design content colmbines the theoreticalline with the app|ication line`and

comprehensively analyzes the operation and promotion of new rnedia frorn the aspects of

horizontaltheoreticai knowledge and practical app|ication,

2. The′1|argets of course

2.1。  Overall rrarget

Through the study of this course` students can understand the concept of new rnedia

operation and promlotion` Be able to  the knowledge and rnethods of new rnedia user and

content positioning`and new media content graphic design`and be able to· proficiently carry out

new rnedia operation and prornotion` including: `∧

`eibo rnarketing` ``VeChat rnarketing`Cornrnunity operation` selfˉ rnedia operation` APP rnarketing` short video rnarketing; able to

pe【1:orm new rnedia data ana|ysis and content optirnization` and cornplete new rnedia data

analysis report、 Ⅳriting,

2.2. 1Ilarget Details

2,2,I Knowledge Target

(1)Be able to the concept of new media and new media and its evolution,the basic

c11aracteristics ofnew rnedia a11d new rnedia rnanifestation.s;

(2)Be able to new media marketing planning,establish marketing participants and

objectives,build a new media marketing communication platform,data sorting and integrated

rnarketing;

(3)Be able to new media marketing user positioning,build user portraits,determine

n1arketing platfor1ns and provide user serviGes;

(4)Be able to new media contenttext design,new media picture design;

(5)Be able to the signincance of new media data analysis,data sources,and data

analysis rnethods;

(6)Be able to the layout and content ofnew media for setting and optimization;

(7)Be able to WeChat personal account marketing,weChat public account marketing,

and WeChat public account operations;

(8)Be able to the positioning oft11e WeChat public platfoH△ ,the content planning ofthe

WeChat public platforln,and the rnaintenanGe of fans on the WeChat public platfor1n;

(9)Be able to Weibo marketing preparation,Weibo content planning and operation,

`Vieibo rnarketing skills;(10)Understand the strategies and methods of GOmmunity and Oommunity markedng,

planning and carrying o1【t community activities;

(11)Be able to audio marketing and operation,video marketing and operation,live

broadca.st rnarketingi and operation.

(12)Be able to APP marketing and operation,QR code marketing and operation,new

rrledia、 vriting platform nlarketing and operation.

2.2,1 Ability Target



(1)Have Be ablc to position users,build user ponraits,dcterlnine marketing platforlms and

provide uscr services;

(2)PossCSS Be able to position content well and create"cOntent"products;

(3)Be able to skillftllly arrange and create words;

(4)Be able to the design methods of differcnttypcs of pictures;

(5)P0ssCSS Be able to analyze new mcdia data;and formulatc and improvc lllarkcting

stratcgies on the basis of data analysis;

(6)Have Bc able to set and optimize the layout and GOntcnt of ncw mcdia;

(7)POsSess the marketing ability of WeChat personal aGGOunt MOments;

(8) Possess the ability of WeC.hat public account prolllotion and luethods to en~hance

rnark.eting valtlc;

(9)Have Wcchat public account opcration;

(10)BC ablc to sct up Weibo accounts and selipositioning;

(11)BC able to plan and opcrate Weibo marketing with text,picturcs,audio and video;

(12)Possess、Veibo 111arketing skills;

(13)Have Bc able tO Greate a complcte community;

(14)Have Be ablc to plan and carγ
 out community activities;

(15)Be ablc to have audio marketing lllethods;

(16)Be able to produce and publish videos;

(17)Possess video operation strategy capabilities;

(18)Be able to  operate live broadcast lmarketing;

(19)Have APP promotion Inethods and APP opcration models;

(20)Have the ability ofQR code marketing and operation;

2.2。 3C)haractcristiGs'「 argct

(1)Able to adhere to correCt values and cthics in tlle operation and promotion of new

llledia;

(2)Familiar with laws and regulations related tO cOmputcr information technology,and

cOnduct reasonable ar1d lcgal ne、v111cdia operation and pron1otion;

(3)Abide by professional ethics,and do not chcat whcn opcrating and pro1· moting ncw

llledia;

(4)HavC a sense of conndentiality.respcct citizcnsi privacy.and abide by professional

ethics;

(5)Have strong systematic thinking and written expression skills;

(6)HavC a good sense oftcamwork and strong teamwork ability,

(7)LOve thc work of ncw lmcdia markcting,strive for exccllencc in work,and have a

hard-、 vorking spirit

3,Content and Dcmand

serial

Nunlber
Tasks subject Introduction Event|Design hour

Item 1∶

Cognitive ncw

lnedia 11·1arketing

Contcnt∶

N· cw  lmcdia  lllarketing

operational   cognition;

and

New

Create teams

according tO Glass

size and gender ratio
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and operations rnedia  useF  positioning;  ∶ne、Ⅴ

nledia content positioning

of about 5|pcople per

group

skills Requirerllents∶

(1) Be able to grasp the Current

state of developrnent of new

n1edia

(2) Be able to view the

manifestations of new media

content;

Knovv|edge Requirements:

(1)be able to understancl the

concept`characteristics and

developrnent trend of new

media;

(2)be ab|etO Be ab|e to  the

nevv media marketing concept

and the way ofthe marketing;

(3)Be able to|  understancl the

cornmon thinking of new rnedia

operation

2

IteFn.2∶

l`lew nledia users

and content

positioning

Content:

Tiargeting new media users

p。siti。 ning new rnedia content

Check the latest hot

topios on sina

VVieibo,detenmine t11e

direction of content

writi11g accordi11g to

the topiG,and draw

up an outline

4

ski|ls Requirements∶

(1)Be able to make user

positioning;

(2)Be ab|e to complete the

construction of user portraits

Knc)wledge Requirements∶

(1)Understand user attributes

and user behavior;

(2)Familiar with user portraits

and the process of building user

portraits

(3)Understand user markeung

platfolrrns such as VVeChat`

Ⅵ
`eibo`Q&A platforms`
community forulms`and video

platforms;

(4)Understand the process of

providing user seFvices;

3

Iten1 3∶

New lηcdia

content graphic

Content:

sales data is surnmarized

according to specified conditions`

VVrite a、ⅣeChat

promotion article

using the

4
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design anci sa|es data is surnmarized

under certain circurnstances

story-guided

method`and you can

choose a product for

the prornotion

therne

ski|ls Requirernents:

(1)Be able to summarize user

positioning

(2)Be ab|e to complete the

construCtion of user portraits

(3)Be able to complete the text

writing olf new media content;

Kno·w|edge Requirernents∶

(1)lt can be writing method of

the beginning`rniddle and end lof

new media Content;

(2)Can be cover art design

method`design method oflong

infoirrnation map`design method

ofthe Nine Palaces Diagrarn氵

4

Item.4∶

l`Tew n1edia data

analysis and

oontent

optirnization

Content∶

Analyze new.Iη edia data

optimize new media content

(1)Suppose the new

nledia departlnent of

a cO111pany needs to

prorrlote a ne、 、̀

product online,t1.y to

∏lake a data analysis

plan before

prornotion,

(2)Write a new

rlledia nlarketing

content for the

product,and pay

attention to the

layout eisiect and

quality inlprovenlent

ofthe content.

4

skills Requirernents:

(1)Ability to complete new

rnedia content optirnization;Can

improve co· ntent perforrnance

and rnarketing effectiveness;

(2)Can improve content

perforrnance and rnarketing

effectiveness;

KnOw|edge Requirements:

(1)Be able to understand the

significance(Of data analysis and

understand the source ofthe

data

(2)Be able to masterthe

methods of data ana|ysis;the

setting rnethod of content

column`the optirnization rnethod

of content qua|ity

(3)Be able to the methods of

improving the emotiona|

expression and suspense(of

content;

5
Itern 5:

WeChat

Content∶

VVeChat personal account

I∶)esign a public

account push Content
10
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Marketing and

operations

marketing

VVeChat pub|ic account

marketing

VVeChat public account operation

skills Requirernents:

(1)Be ab|e to write and typeset

VVeChat articles

(2)Be able to complete the

setting of VVeChat public

account;

Knc)vvledge IRequirements∶

(1.)Be able tO)unclerstancl the

positioning of VVeChat public

p|atform

(2)Be able to the WeChat pub"c

account settings and article

layout;

(3)Be able to masterthe method

of VVeChat artic|e push;

6

Iter11 6∶

∶E`XGel dealer sales

nlanagenlent

appliGations

Content:

VVeibc)λ闪arketing Preparation

VVeibC)content p|anning and

operation

VVeibc)Marketing ski||s

I:〉esign a long artiole,

and design a push

article(inGluding

language,style,

GOntent,layout,etc.)

acoording to the

products you need to

pronlote

8

ski||s Requirements:

(1)Be able to use hot topics to

create.heat`can take advantage

of the situation to increase the

speed of content diffusion`Can

use pictures to improve the

readability of content

(2)Be ab|e to create a micro-blog

marketing matrix;

Knowledge Requirelnents∶

(1)Be able to master the skills of

VVeibc)marketing;t

(2)Be able tO Masterthe

rnaintenance rnethods of VVeibo

followers

7

Iten1 7:

Comlnunhy

Marketing and

C)perations

Content∶

Understanding Cornrnunity and

Cornrnunity小。1arketing Create a

cornplete Cornrnunity Plan and

conduct cornmunity events

setthe group narne,

group s1ogan,and

group logo for a real

cstate exGhange

corntnunity.

8



skills R.equire1ments:

(1)Be able to share in t11e

cornrnunity;

(2)Be able to communicate in the

cornnlunity;

(3)Be able to setthe rules for

co△1rnunity checkˉ in;

(4)Be able to create a C11eok-in

atr11osphere;

(5)Be able to carry out

Colllnlunity off1.ine activities

Knowledge Requireluents∶

(1)Be able to masterthe

methods of cornmunity

cornrnunication and event

planning;

(2)Understalld the types of

cornmunity benefits;

8

Itern~8∶

Audio,Video and

Live Marketing

and operations

Content:

Audio`Video and Live Marketing

and(Dperations

11ake tiktokm live

broadcast platfornl as

an exanlple,analyzc

its popular live

broadcast types,and

understand ho、 v

these live broadca.sts

are pronloted。

8

skills Requirements∶

(1)Be able to comp|ete the

production and re|ease of video;

(2)Be able to carry out video

operation planning

(3)Be able to select t11e best

proEit groⅥ
`th plan,and be able to

sinlulate the winning sales

sweepstakes process

BInowledge R.equirenlents∶

(1)Be able to masterthe methods

ofaudio,video,live broadca.st

rnarketing and operation;

(2)Be able to masterthe common

Inethods of audio,video,and live

broadcast rnarketing;

(3)Be able to masterthe

operation design and fan

rnaintenance 1nethods of audio,

video and live events

9

IteIn 9∶

C)ther nelw.1nedia

rnarketing and

Content∶

APP Marketing and opcration

QR GodC marketing and operation

Search and filld cases

about ncw rnedia

writing platform

8
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operations New media writing platform

marketing and operation

marketing,

surnrnarize the profit

F11odel,advantages

and disadvantages of

new nledia、vriting

platfor1n 1narketing.

skills R~equiren1ents:

(1)Ab|e to operate the new

media、″riting p|atfor∶ η;

(2)Ab|e to conduct new media

writing p|atform marketing;

Kno、vledge R~equirelnents∶

(1)Master tllel rnetllocl of nevv

media、″riting platforrn

marketing and operation;rnaster

the rnarketing value of new

media marketingi platforrn;

(2)Masterthe operation method

of new media writing platforrn

Tota1 60

4, Feasible suggestion

4.1, Selection and(:)onlplied suggestion ofCoursebook

This Oourse uses teaching∶ ηaterials∶

New Media Marketing and operation from Beginner to Ⅳlastery"` published by Peop|eis p。 sts

and Tielecornrnunications Press in December 2018。 VVritten by Liu VV.anghai,

ReferenGe rnaterial:

(1)"New Media MarketingI】
`lsBN:978-7ˉ

04-051815ˉ 3`Higher Education Press`edited by un Hai;

(2)’
’New Media Marketing"`lSBN∶ 978-7-5684-1085-4`pub|ished by Jiangsu University Press`

edited by CaO Yun;  ^

4,2, suggestions for 11eaching

1) In the teaching process,we should focus on strengthening the cultivation of st1【 dents’

practical ability,adopt prqject teaching,improve st1Identsl interest in leaming,and stimulate

studentst sense of achievernent.

2) In the teaching process of t11is course,collaborative leaming is carried out by establishing a

project team。 In the teaching proCess,the teaChing classes are divided into groups and

lear11ing tealm.s are established,It is reGOlurnended that thcre are 5ˉ 10 groups、vith 4ˉ 6 people

in each group; each tearn narnes and elects its o、vn captain, 'I′ he organization of teaching

activities and t11e arrangement of project tasks are carried out in a team form,creating an

atInosphere oftean1 1earning and cooperation,and cultivating a sense ofteanl honOL All tea1n

tasks in the learlling process rnust be GOrnpleted by tean1 1neFnbers and inGluded in the

assess1△ en.t,

3) The key to the teaching of this cOurse is the operation of new rnedia as the carrier。 In the

teaching process, teachersi denlonstrations and studentsl operation training interact, and

studentsi questions are organically cornbined、 vith teachersl answers and guidance,so that

students can skillfully carry out new media operations in the process of prqiect practice9

including:Weibo marketing,WeChat marketing,and community operations,,selimedia

operation, shorti video rnarketing; able to conduct new lnedia data analysis and content
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optimization,and complete new media data analysis repo⒒ writing.

4)  In the teaching process, 、Ⅳe should strengthen the practical operation training, In tlle

opcration training,students can 1η aster new luedia operation skills and improve thcir job

adaptability.

5) In the teaching process,it is nccess盯 y to cxplain in combination with project cxamples to

help students understand,

4,3. Suggestion on′ T′caChing.l巳 xanlines and Asscssnlents

'1′hc tcaching asscssiment 111ethods are as follo`vs∶

Asscssment indicator compositioni practical operation assessment (40° %8), procCSS

assessment(40%),and daily pcr允 rmance(20%).

Practical opcration assess1·llent∶ final exalnination,kn.o、 vicdge points、 vill be tested;

PrOGess assess1· 11ent∶ I)unCtuality,standardization,tearn.Cooperation and working attitudc

oftask subrnissions;

E)aily perfornlance∶ attcndance and question an~swering,

4.4  0ther instructions

'1′his course still nceds to continuc to deve1op and ilη prove, acCording.to lllake

appropriate adjustments according to the actual situation ofthc college.
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